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Macular Degeneration New Zealand
Statement of Service Performance
"What did we do?", When did we do it?"

For the year ended
31 March 2021

Description and Quantification of the Entity's Outputs and Outcomes

MDNZ objectives - Awareness, Education, Support, Representation, Research
AWARENESS

Published and distributed # Viewpoint newsletters

Conferences - # Information stands at GP, RANZCO and related medical conferences

Awareness campaigns - Awareness Week
This Year November 2020 - Signifcant project with specific funding.
Last Year May 2019 - Minimal budget = low key week

EDUCATION

Delivered seminars/regions/attendees

Seminar attended/evaluations received/ rated excellent or very helpful
Online learning modules/# completed by health professionals

Medical conferences: # presentations made

Partnered Bayer to present a symposium for professionals/participants

SUPPORT
Publications # available for individuals and medical practices
# 0800 SaveSight helpline calls

REPRESENTATION
This Year
Trusteeship on the board of Eye Health Aotearoa (formerly Vision 2020).

EHA group includes 10 organisations participating in vision & eye health in NZ

EHA has supported the creation of an eye health bus trial and research re eye health
survey. New strategic plan for 3 years and 1 year supporting project plan confirmed.

Last Year

Prepared a 7 point action plan for eye health to take to government

Launched the plan to MP Friends of Eye Health in Parliament in Feb 2020.
RESEARCH

Annual Galaxy Poll measuring awareness-over 50 year olds knowing what macular
degeneration is

FINANCIAL SUSTAINABILITY
Relatively new to MDNZ are Direct Mail campaigns, diversifying income streams

Commenced Feb/March 2019 and continued through 2020-2021 year
Measure # campaigns, Gross income $

ADDITIONAL OUTPUT MEASURES

Actual
This year

Actual
This year

29/10/1294
1153/725/89%
1/93
0
1/290

11
1,102

60%

2/$96,770

The notes, accounting policies and assurance reporting are integral to these financial reports

Budget
This year

Budget
This year

50/5/2800
2800/750/85%
1/100
2
1

10
1,200

80%

2/548,000

Actual
Last year

Actual
Last year

57/6/3030
93%
1/91

1
1/97

10
1,223

58%

2/554,629
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